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Used vehicles grow Iin popularity as alternative to buying new

BY BENJAMIN PEEK
Special to the Record-Eagle

sed vehicles have
l | become an increas-
ingly popular choice

for local consumers.

“I think the reason why
people purchase pre-owned
vehicles is purely a dollar
thing,” said George
Jorkasky, pre-owned vehicle
manager for Dan
McCormick Ford Chrysler,
Dodge and Jeep of
Kalkaska.

Despite the slow economy
and stiff competition from
zero percent financing for
brand new cars, used car
sales have continued to
ramp up.

“New car prices are expen-
sive, said Jeff Wecker, used
car manager at Traverse

Motors in Traverse City.

“It’s an affordability issue,
really,” said Tom Gordon,
used car manager at
Williams Chevrolet and
Honda in Traverse City. “In
northern Michigan, the
median income is lower
than elsewhere in the state,
people can’t afford huge car
payments.”

With many used vehicles
coming off of leases that end
after two or three years, the
average age of used cars has
become much lower than in
the past. That has produced
more favorable loan terms
for consumers buying these
hardly used vehicles.
Wecker suggested that such
favorable loans are an
important reason why more
people have started to buy
used vehicles.

Many in the used car
industry believe certified
vehicles, which typically
cost $80 to $100 less than
new cars, to be the future of
used car sales. The concept
of certifying vehicles for
resale was developed in the
mid-1990s as a way of boost-
ing sales of former lease
vehicles, which were build-
ing up in used car lots.

To be certified, a vehicle
must pass a thorough multi-
ple-point inspection by a
qualified technician in a
certified dealership.

“The manufacturers will
stand behind their product
if it makes their criteria,”
said Jorkasky. “Certifying a
vehicle leaves some sort of
peace in the customer’s
mind.”

And today’s newer cars are

likely to pass the inspection
to become certified.

“We have the ability, with
our technology, to do a huge
inspection on vehicles, and
we are finding less wrong
with them anymore ... both
foreign and domestic,” said
Dan O’Connor, sales manag-
er for Price Point Used Car
Super Center in Traverse
City.

In fact, such improvements
in quality have been a sig-
nificant factor in the
increase in used car sales.

Meanwhile, consumers
have gotten more savvy
about researching their pur-
chases in advance.

“The feeling is, the
American public is becom-
ing smarter about purchas-
ing used vehicles due large-
ly to the Internet,” Jorkasky

said.

In fact, 43 percent of poten-
tial used car buyers utilize
the Internet in their deci-
sion-making process. The
Internet provides a vast
pool of information for con-
sumers, including tools to
determine a vehicle’s pre-
sent value, detailed model
specifications and informa-
tion about a used car’s pre-
vious history, which may be
obtained at Web sites such
as www.carfax.com.

“I think what used cars do,
is allow people to afford
more car,” said O’Connor,
“more equipment, more
content, a larger vehicle,
with more utility and get
more bang for the buck.”

e Auto Ventshade Ventvisors
¢ Deflecta-Shield Aluminum Running Boards
e Downey Soft Tonneau Covers
¢ F'old-A-Cover Tonneau Covers
¢ Lund Accessories
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THERE 1S MORE THAN ONE GAME IN TOWN

IF YOU CAN DREAM IT WE
CAN HELP MAKE YOUR
DREAM COME TRUE

YOUR CHOICE SHOULD BE:

GTR EQUIPMENT CO.

e Mid-America Nerf Bars, Black & Stainless Steel
e Smitty Bilt-Outland Grille Guards
e Ranch Fiberglass Caps & Tonneau Covers
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e Rugged Liner Bed Liners

e Westin Nerf Bars & Grille Guards

All available with professional in house installation at our modern facility located just one mile south of “Chums Corners” on M-37 South.
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231-943-9640
2098 M-37 South
Traverse City
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