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37 Years of Happily Ever After

For thirty-seven years now, engaged couples throughout
Northern Michigan and far beyond have relied upon the
Captain’s Quarters in downtown Traverse City to assist in
their all important wedding plans. In additional to hav-
ing the most extensive collection of men’s formal wear in
the state of Michigan, their professionally staffed alter-
ation department assures a perfect fit every time. The
Captain’s Quarters well earned reputation for quality
garments, the latest styles, unequalled service and sur-
prisingly low prices has enabled literally thousands of
couples to “live happily ever after” with just one visit to
the “One Men’s Store that Really Does Care!”

151 E. Front St.
Traverse City, MI 49684

231-946-7066

Open til 8 p.m. evenings, Sunday noon til 4 p.m.
www.captainsquarters.net       email cq@traverse.com

N A T I O N A L
C A T E R E R S
ASSOCIATION

FULL SERVICE CATERING

“One of Traverse area’s most

recommended caterers.

Our reputation for 

beautiful presentation and

delicious food gets us 

invited back again

and again.”

Cooking for Traverse City

for over 40 years

Roger & Gean Sladek
Owners

1771 Park Drive
Traverse City

223311--992299--11779911  ••  FFaaxx::  223311--992299--11331100
www.sladekscatering.com

1/15.684970.br

Professional make-up services
for your special day.

134 E. Front St. ❀ Traverse City, MI 49684 ❀ 231.995.0551
www.unearthlybeauty.com

br 1/15.685133

Bridesmaids
15% Off
Jan. 2nd-31st

Fashion
Formals
1316 S. Airport Rd.

Traverse City
946-0840

1/15-684972-BR
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island, the options for honey-
mooners are vast, he added, but
can always be narrowed down
and then personalized.

Leslie Sickterman and Rob
Bacigalupi are Traverse City
residents who were married
this past June. They put almost
as much time into planning
their honeymoon trip as they
did their wedding.

The couple knew they were
interested in a relaxing, sunny,
tropical climate where they
could also enjoy outdoor activi-
ties like bicycling, hiking and
snorkeling. Through extensive
research on the Internet and
through conversations with oth-
ers, they determined that
Hawaii was where they wanted
to spend their 10 days away
from home and their jobs in
downtown Traverse City.

Eventually, they settled on
Maui, which has been called the
“Honeymoon capital of the
world.” Through friends, they
learned about a condominium
complex with rentals that was
on the ocean. It had a pool, spa-
cious rooms with kitchen facili-
ties and access to the kinds of
activities they wanted to do.
They booked their room, flight
to Hawaii, rental car there and
then were off. They describe
their trip as having been a
“wonderful” one that met all of
their expectations.

“We did our homework
beforehand and between the
Internet research, having good
recommendations from people
we trusted and pretty specific
ideas about what we wanted
ourselves, we got a trip where
we felt comfortable about what
we were getting even before
we’d gotten there,” said
Bacigalupi. 

NNaannccyy  SSuunnddssttrroomm  iiss  aa  llooccaall
ffrreeeellaannccee  wwrriitteerr..

Hot honeymoon
destinations
ØContinued from Page 14

Save the date

M
any couples want to get out the word about their wed-
ding as soon as they’ve chosen a date so far-flung family
and friends have time to plan. One way to do that is with

save-the-date cards.
Here are some guidelines from eInvite.com, a stationery Web

site where couples can design their own cards:
äSave-the-date cards can be sent as soon as an engaged cou-

ple has chosen their wedding date and place. They are usually
sent no later than six months prior to the wedding.

äLike wedding invitations, save-the-date cards can be formal-
ly or informally worded. The cards almost always include the
phrase “Save the Date,” the date, city and the couple’s names.

äSave-the-date cards do not have to be sent to every guest.
For example, if only 30 percent of the guests will be traveling
long distances, it’s fine to limit sending the cards just to them.

äEnvelopes for save-the-date cards should be addressed by
hand, like invitations, but spending money on a calligrapher for
them is not necessary.

äCouples typically spend about 3 percent of their total wed-
ding budget on invitations and stationery. That includes the
invitations themselves, response cards, wedding programs, cal-
ligraphy and save-the-date cards.

Money-saving tips

W
ith the average wed-
ding costing $22,000,
here are ways to cut

costs and save money:
äWedding gowns: Choose a

simple gown and dress it up
with glamorous accessories,
such as a jeweled tiara. Don’t
be afraid to buy last season’s
dress. Big discounts can be had
at salon sample sales.

äBridal accessories: Longer
veils cost more money, so go
for a shorter look, which is less
expensive and more fashion-
able now.

äBridal beauty: Frequent
the department store cosmet-
ics counter to learn do-it-your-
self makeup techniques.
Having your hair done in a
salon instead of having a stylist
come to your home will also
save money.

äInvitations: Order early, as
rush charges can increase
costs by 50 percent. Include
reception information on the
ceremony invitation instead of
ordering separate cards.


