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C
onsumer advocates rec-
ommend that homeown-
ers always get a written

contract to protect them-
selves against unscrupulous
work. 

A contract spells out the
who, what, where, when and

how much of the project. The
agreement should be clear,
concise and complete. 

Before you sign, make sure
the contract contains:  

ä The contractor’s name,
address, phone number and
license number, if required.  

ä The payment schedule
for the contractor, subcon-
tractors and suppliers.  

ä The estimated start and
completion date.  

ä The contractor’s obliga-
tion to obtain all necessary
permits.

ä How change orders will
be handled. A change order
— common in remodeling
jobs — is a written authoriza-
tion to the contractor to make
a change or addition to work
described in the original con-
tract. It could affect the pro-
ject’s cost and schedule.
Remodelers often require
payment for change orders
before work begins.  

ä A detailed list of all
materials, including color,
model, size, brand name and
product.  

ä Warranties covering
materials and workmanship. 

ä The names and addresses
of the parties honoring the
warranties contractor, dis-

tributor or manufacturer
must be identified.

ä  The length of the warran-
ty period and any limitations
also should be spelled out.  

ä What the contractor will
and will not do. For example,
is site clean-up and trash
hauling included in the
price? Ask for a “broom
clause.” That makes the con-
tractor responsible for all
clean-up work, including
spills and stains.  

ä A written statement of
your right to cancel the con-
tract within three business
days if you signed it at home
or at a location other than the
seller’s permanent place of
business. During the sales
transaction, the salesperson
(contractor) must give you
two copies of a cancellation
form (one to keep and one to
send back to the firm) and a
copy of the contract or
receipt. The contract or
receipt must be dated, show
the name and address of the
seller, and explain the right
to cancel. Oral promises also
should be added to the writ-
ten contract, consumer advo-
cates say.
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To learn more visit us at 8868 US 31 South, Interlochen or visit
www.pristineblue.com/dispas.com/gpm-ind.com/softub.com/finlandiasauna.com

Choose Bubbles Plus Spa & Relax....Ahhhh!

SHELL MATERIAL
Texture for less slippery surface

CABINET
Maintenance free for long lasting good looks

INSULATION
Insist to see it and compare

BUILT IN WATER PURIFICATION
Vs. ozone and filter alone

PUMPS
True continuous operation ratings (not brake horse power)

SIMPLE & TIMELESS STYLE
Avoid gimmicks and fads

JETS
Choose hydrotherapy vs. number of jets

ASK FOR RATINGS IN SPA SEARCH MAGAZINE
or get a copy free at www.spasearch.org

WARRANTY - GET A WRITTEN COPY

TEST SOAK BEFORE YOU BUY

Choose a Spa Wisely and You Will Enjoy it for Years to ComeEveryday

Great Values

At Low 

Prices

Home Show
Weekend Hours

Feb. 14 10-6
Feb. 15 10-8
Feb. 16 10-5

SALE
Prices Feb. 10ththrough Feb. 17thand register forother fine gifts

90 Days
Same as

Cash

SPA BUYERS CHECK LIST
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ex.2.9.687595

Area’s
Best

Sauna
Display

(231) 276-7727 

• Installation of vinyl, wood and fibrecement siding, windows & doors

References, References, References

For Free Estimates

(231) 946-9528

Armour
Siding Co.

A FULL SERVICE SIDING 
COMPANY INCLUDING...
• Fully Licensed & Insured
• No subcontracting
• A year-round siding company
• We Guarantee Complete Satisfaction
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D i g i t a l  W i r e l e s s    •    M e s s a g i n g

1-800-ALLTEL-9 (1-800-255-8359)  •  www.alltel.com

15 more boards to finish the project

1 company to help you brag

By the numbers: nine musts for the contract 


