
Do some homework
before you walk  into a
store and buy the video
game your child has been
begging for.

Some games look inno-
cent but actually contain
violence and cursing. To
avoid bringing home an
inappropriate game, a
recent Parents magazine
suggests you research first.

1. Read reviews on the
Web and in magazines, and
talk to other parents to see
if they are familiar with the
game.

2. Many video games fea-
ture a recommended age
range. Don’t buy a game for
teens or adults unless
you’ve tried it first.

3. The Entertainment
Software Rating Board

indicates why the game is
or is not appropriate for
children. Kmart and other
stores often post this infor-
mation for shoppers to
peruse. 
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It’s a living room.
So live already.

Liven up your house for the holidays with special, one-of-a-kind 

home accessories.  Downtown Traverse City 946-0232.

Gifts for EVERY
Budget!

Corner of M-37 and Norton Rd. • Traverse City

943-4900

GIFT CERTIFICATES ALSO AVAILABLE!

hb12-11.729402

SAFETY PACKAGE only
$2195

•Chainsaw Case •Safety Glasses
• Leather Work Gloves • Stihl Hat

(retail value: $54.10)

With any Chain Saw Purchase

Season’s Greetings
from J & S

Shop till you drop and then go to the Best Diner in Town!

Special for the Holidays

FISH FRY - EVERY DAY
All you can eat $7.69

Breakfast Everyday    Only $2.29 South Airport

$2.49 Downtown

2 Locations

Sue’s J & S • 302 W. Front St.
Downtown Traverse City

12-11.729084-HB

J & S South Airport • 1038 South Airport

(Across from Cherryland Center)

KIM’S            KORNER
Tom’s East Bay, Munson Avenue • 947-0265 

Mon.-Sat. 9:30-9:00; Sun. 12-5

By

Angel Collection

Perfect gifts for any occasion.

Celebrating our 22nd Christmas with you!

12-11.hb.729086

Introducing the Angel CollectionIntroducing the Angel Collection

11/27.727302.hb

Only major ‘2 for 1’ Golf Package
that includes greens fee and cart!

$$$ Save Hundreds $$$  
Valid through 2004.

Each card entitles you or your guest to 
complimentary golf when a second of equal or

greater value is purchased.

Gaylord Club Card (Only $60)
14 FREE ROUNDS WITH CART! The Natural
at Beaver Creek, Otsego Club’s The Classic,

Black Forest & Wilderness Valley, Lakes of the
North-Deer Run, The Loon, And Black Bear!

Mt. Pleasant Club Card (Only $60)
16 FREE ROUNDS WITH CART!

Bucks Run, Eagle Glen, Hidden Oaks, 
The Pines, Riverwood, Snow Snake, 
Winding Brook and The Tamaracks!

Cadillac Club Card (Only $50)
12 FREE ROUNDS WITH CART!

McGuire’s Resort, Eldorado, Emerald Vale,
Caberfae Peaks, Missaukee

and Spring Valley!
CALL FOR OTHER METRO DETROIT 

PACKAGES NOW AVAILABLE INCLUDING THE
LIVINGSTON OAKLAND CLUB CARD!

Call (248) 669-8815 or 
(800) 838-5294

or send check or money order to

Dickenson Sawyer, Inc. 
P.O. Box 396, Milford, MI 48381

Visit or order online at www.GolfClubCard.com
Visa/Mastercard

Delivered in time for the holidays. 
Limited quantities available.

The Perfect Holiday Gift for 

Every Golfer!

GiveGive
Golf!Golf!

The Club CarThe Club Cardd™™

BY SALLY D. KETCHUM
Special to the Record-Eagle

In the mid-19th century, a
large German population
arrived on the shores
America and among the cus-
toms brought from the old
country was ornamented
Christmas trees. 

While the first trees in
Germany were decorated
with sweets — cookies, can-
dies, and small cakes — soon
the German glass artisans
added their talents, and tree
ornaments called “kugels”
— hollow glass globes — to
the edible decorations. So a
new industry, Christmas tree
decorations, was born.

The Germans were expert
in glass work, especially
near Thuringia, and their
work and their intricate
glass molds became famous.
The finest glass ornaments
even today are still made
from those early molds.
Such ornaments are mouth-
blown, each one separately.
The molten glass is blown
into the mold, then cooled
and lacquered, finally sil-
vered inside for the beauti-
ful reflective qualities. 

One of the most famous
modern ornament designers

is Christopher Radko. His
line is are made from tradi-
tional molds like frogs, ani-
mals and Santas and also
from new ones, like a cham-
pagne bottle or the Time
Square clock. 

Many families have strong
traditions connected with
their holiday trees, trim-
ming them with collections
of ornaments that have been
handed down, generation to
generation. 

Anthropologists note that
the ongoing popularity of
Christmas trees is remark-
able, considering the
changes in culture over the
years. This season, tradi-
tions aside, ornament style
seems to be headed in three
different directions: opu-
lence, Toyland and natural
materials and l motifs. 

Opulence in ornaments
shows this year in luxurious
fabrics in tree skirts or in
faux  watermarked taffeta
patterns on glass ornaments. 

The range of Toyland orna-
ments is huge, but there is a
trend toward the classic
fairy tale and Disney charac-
ters, Mickey Mouse, Donald
Duck and Pluto, along with
some newer characters, like

Sponge Bob. Work is also
celebrated, with toy farm
equipment, John Deere fac-
similes, trucks and workers,
in ornaments  that will
appeal to children.

American ornaments also
reflect both environmental
concerns and the desire for
simplicity during complex
times. Berries of various
sorts appear in garlands and
ornaments as do dried (or
faux) fruits, twigs and
greens. There are scented
potpourris to place under
the tree and natural colors
— gold, bronze and brown in
everything from the orna-
ments on the tree to its
lights and skirt.

From simple beginnings to
today’s elaborate decora-
tions, lights, tinsel and orna-
ments deck  holiday trees
across the globe. In the
United States, the National
Tree stands majestically in
Rockefeller Center, as does
the Michigan State Tree in
Lansing and The Traverse
City Tree on Front Street,
right down to the trees in
nearly every family room in
northern lower Michigan. 

SSaallllyy  DD..  KKeettcchhuumm  iiss  aa  llooccaall
ffrreeeellaannccee  wwrriitteerr..

Many facets to the history of ornaments
BY RICHARD HARRINGTON
The Washington Post

““EEdd  SSuulllliivvaann  PPrreesseennttss  tthhee
BBeeaattlleess””  $$2299..9955.. The Beatles’
first Sullivan appearance on
Feb. 9, 1964, was a seminal
moment in rock history and
pop culture. Watched by a
record 73 million people, it
ignited Beatlemania in
America and changed ... just
about everything. The group
did two more shows that
February and another in
September of 1965. Now,
those 20 black-and-white
performances are available
in their entirety for the first
time since the shows origi-
nally aired. You get seven
different No. 1 hits (includ-
ing “I Want to Hold Your
Hand” three times) and an
artistic growth indicator
from the 1965 show (where

they performed “Ticket to
Ride,” “Help” and
“Michelle”), but no extras in
the four hour-long shows. 

““CCoonncceerrtt  ffoorr  GGeeoorrggee..””
$29.99. A two-disc version of
the Eric Clapton-organized
tribute concert at London’s
Royal Albert Hall in
November 2002, one year
after George Harrison’s
passing. One disc contains
the recent theatrical
release, which mixed per-
formances with interviews
and backstage scenes; the
second disc contains the full
concert, composed mostly of
Harrison songs presented in
the order they were origi-
nally performed, giving
them greater emotional res-
onance.  

““LLeennnnoonn  LLeeggeenndd..”” $24.98.
Sharing the title of a 1998

greatest hits package, this
20-track companion work
features 15 new videos that
draw extensively from pre-
viously unseen private film
in the Lennon/Ono archive.
Among the more poignant
moments are “Imagine”
from a 1975 London gala was
John Lennon’s final live
performance before his
murder five years later, and
“Love,” a two-way valentine,
parts of which were filmed
just weeks before Lennon’s
death. There are powerful
videos for “Working Class
Hero,” “Just Like Starting
Over,” “Happy Xmas (War Is
Over)” and “Give Peace a
Chance,” mixing Bed-In
footage from 1969 with
somber images from a num-
ber of vigils following his
death. 

On DVD: Give the gift of Beatles

Get software savvy before you buy for video games for kids


