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T h e  C u l l m a n 
Area Chamber of 
Commerce & Visitor 
Center is now accept-
ing nominations for 
the 2016 Tourism 
Awards. The theme for 
the 2016 awards will 
be “Cullman Makers”, 
starting at 9:00 a.m. 
on May 12th, Cullman 
Maker vendors will 
have their products 
on display and avail-
able for purchase. The 
program which will 
start at 10:00 a.m., will 
include brunch and 
the announcement of 
the winners of the cat-
egories listed below. 
The event will take 
place at the Brown 
Stone Centre at Stone 
Bridge Farms located 
at 281 Co. Rd. 717 in 
Cullman. 

Here are this year’s 
categories:
The Business Awards

These awards rec-
ognize businesses and 
events that differen-
tiate themselves by 
providing exceptional 
service, anticipating 
customers’ needs and 
consistently exceeding 
visitors’ expectations.

Exceptional Festival  
or Event Award 

Recognizes a fes-
tival or event that 
attracts visitors as well 
as locals, generates 
regional and/or state 
media attention and 
positively promotes 
the Cullman area.
Best Attraction Award 

Recognizes  a 
regional attraction 
(including museums, 
performing arts, parks, 

amusement parks, 
etc.) which attracts 
visitors and contrib-
utes to an outstanding 
tourism experience.

Near Nature. Near 
Perfect Award 

Recognizes a busi-
ness, organization, 
community or out-
door recreation area 
that has developed a 
tourism product/ser-
vice that best demon-
strates the ecological, 
cultural or historic 
assets of the region.

Spirit of Cullman 
Award 

Recognizes an out-
standing tourism or 
hospitality related 
business or organi-
zation that provides 
excellent  service, 
exemplifies innova-
tion and causes our 
region to shine.

Rockin’ Retailer 
Recognizes a retail-

er that provides an 
outstanding shop-
ping experience for 
visitors.

Extraordinary 
Everyday Eatery
R e c o g n i z e s  a 

restaurant offering an 
atmosphere that pro-
vides an outstanding 
experience for visi-
tors.

The Individual 
Service Awards

These awards rec-
ognize hospitality 
and frontline indi-
viduals who consis-
tently deliver warm, 
friendly and helpful 
service, exceed visi-
tors’ expectations, 
anticipate custom-
ers’ needs and have 

received written or 
verbal feedback about 
their exceptional ser-
vice from their col-
leagues, supervisors 
or their customers.

The White Glove 
Award

Recognizes excep-
tional service from 
an individual hotel 
housekeeping staff 
member.

The Silver Spoon 
Award

Recognizes consis-
tent superior service 
by a restaurant or 
food service employ-
ee.

Superior Service 
Award

Recognizes excel-
lent customer service 
by an individual who 
has first contact with 
the public. Front desk 
personnel, concierg-
es and all other guest 
service employees 
qualify.

Savvy Retail Sales 
Associate 

Recognizes excel-
lent customer service 
from a retail sales 
associate who has 
first contact with the 
public.

Heart of the House 
Award 

Honors an out-
standing individual 
who works behind the 
scenes to keep their 
institution, organiza-
tion or business oper-
ating smoothly, cre-
ating a superior expe-
rience for the public.

Hospitality 
Volunteer  

of the Year 
Recognizes any 

hospitality industry 
volunteer (i.e. enter-
tainment venues, 
museums, and festi-
val and event volun-
teers) who has made 
an outstanding con-
tribution.

Rising Star Award 
Recognizes an up 

and coming leader 
for their exceptional 
efforts to serve and 
enhance the experi-
ence of the public. 
Those individuals 
who have been in 
the tourism industry 
for five years or less 
qualify.

Tourism 
Professional  

of the Year Award
Recognizes a per-

son who has made 
a significant contri-
bution to the tour-
ism industry through 
more than five years 
or more of innova-
tion, inspiration and 
industry leadership.

To nominate your 
local favorites, go 
to https://www.sur-
v e y m o n k e y . c o m / r /
t o u r i s m a w a r d s 2 0 1 6 
to nominate or stop 
by the Cullman 
Chamber to pick up 
a nomination form in 
person. The deadline 
for nominations is 
Friday, April 15.

The Community 
Improvement Yearly 
Awards will also be 
presented at this pro-
gram as a part of the 
event. These awards 
are given on a quar-
terly basis with one 
overall annual award 
winner in each cate-

gory including: Best 
Landscaping (small), 
Best  Landscaping 
(large),  Best Curb 
A p p e a l ,  B e s t 
Restorat ion,  Best 
New Construction, 
and “Building a Sense 
o f  C o m m u n i t y . ” 
T h e  C o m m u n i t y 
I m p r o v e m e n t 
Committee hopes to 
inspire others to take 
action to preserve, 
protect and promote 
community improve-
ment in the Cullman 
area. 

The guest speak-
er will  be Sean 
Miller.  Miller is a 
Certif ied Personal 
Trainer, Cofounder 
of  MOTIVATE - 
Redefining Workforce 
Health,  Owner of 
Miller  Fitness in 
Decatur, AL, and pro-
vides athlete prepa-
ration for Olympic 
D e v e l o p m e n t 
Programs.  The theme 
will be “Improving 
Overall Performance” 
- Maximizing Your 
Potential.

Single tickets are 
priced at $20 for 

chamber members 
and $25 for future 
members. Table spon-
sorships start at $200 
and include reserved 
seating for eight in a 
prime location with 
table signage. The 
presenting sponsor 
for the event is The 
Community Shopper’s 
Guide.  Corporate 
sponsors include 
The Cullman Times, 
Cullman County Parks 
& Recreation and The 
Smith Lake Book. The 
program sponsor is 
Johnny’s Bar-B-Q. 
There are gold, sil-
ver and bronze table 
sponsorships avail-
able for this event. 

If you would like to 
reserve your tickets 
to the 2016 Cullman 
A r e a  T o u r i s m 
and Community 
Improvement Awards, 
email info@cullman-
chamber.org or call 
256-734-0454. There 
are a limited num-
ber of seats available 
and tickets are on a 
first come, first serve 
basis.

The 2016 Cullman Area Tourism & Community Improvement Awards





Submitted & written by: ABI 
Committee’s Industry Tour 
Liaison – Lisa Dickinson, 
Alabama Career Center System

On March 17, 2016 the 
Agriculture, Business and 
Industry (ABI) Committee 
of the Cullman Area 
Chamber of Commerce 
hosted its 1st Quarter 
Industry Tour at REHAU, 
sponsored by Inland 
Buildings. REHAU, is 
the leader in “Unlimited 
Polymer Solutions,” and is 
the worldwide brand for 
polymer-based innova-
tions and systems in con-
struction, automotive and 
industry.  The Cullman 
manufacturing plant is an 
automotive supplier plant 
that produces automotive 
parts such as bumpers, 
spoilers, and body side 
moldings for manufactur-
ers including Mercedes, 
BMW, Nissan and others.

REHAU’s Plant 
Manager Albert von Pelser 
and Training Supervisor 
Albert Twitty spoke to 
tour participants about 
the history of REHAU, 
what the Cullman facility 
and other facilities pro-
duce, and then led the 
group on a very insight-
ful and educational tour 
of the facility. The tour 
participants learned 
REHAU was founded 
in 1948 in the Bavarian 
town of Rehau, Germany 
by three employees.  This 
privately held company, 
has approximately 20,000 
employees world-wide at 
more than 170 locations.  
REHAU’s Cullman facility 
has approximately 1,100 
employees.  

REHAU built their 
manufacturing facility in 
Cullman in the late 1990s, 
and since that time have 
expanded their facility 
twice, more than doubling 

their square footage and 
adding advanced tech-
nology and equipment 
to ensure more efficien-
cy and productivity.  In 
2014, REHAU also com-
pleted another expansion, 
a state of the art $3 mil-
lion, 12,000 square foot 
Automotive Technical 
Center adjacent to their 
manufacturing facility.  
It is REHAU Automotive 
group’s first technical cen-
ter to be located in North 
America and represents 
a major investment in 
Cullman.  

The Automotive 
Technical Center enables 
REHAU to bundle pro-
duction, engineering and 
development capacities 
together in one loca-
tion.  REHAU also uses 
the Automotive Technical 
Center as a training 
venue for technical center 
employees and custom-
ers in conjunction with 
its professional train-
ing department, REHAU 
Academy.  REHAU has 
partnered with local 
educators to offer paid 

apprenticeships through 
the Cullman School 
System’s Fast Track for 
Industry program and 
Wallace State Community 
College. 

During the tour, Albert 
von Pelser, shared with 
the group that in recent 
years’ bumpers have 
changed drastically.  He 
said “now bumpers house 
electronics, sensors, and 
high-tech safety equip-
ment and these electron-
ics are combined in our 
bumper systems.  With the 
installation of the latest 
technology such as park-
ing and back-up sensors, 
lane change assistant, and 
even short-range radar, 
meets the highest tech-
nical demands and safety 
standards and contribute 
to reducing the risk of 
accidents on the road.”

The tour participants 
learned that REHAU 
develops and produces 
these complex bumper 
systems and supplies the 
finished products ready 
for installation. They pro-
duce components in over 

500,000 color options and 
features.  

Albert also shared with 
the group that through 
the expansions, Cullman’s 
production capabilities 
have been upgraded and 
expanded with new injec-
tion molding equipment 
and fabrication devices as 
well as conversion of the 
existing paint line to an 
environmentally friendly 
water-borne paint system.

Tour participants also 
learned about REHAU’s 
Just in Sequence technol-
ogy.  Albert von Pelser said 
“it is fairly easy to use a 
Just in Time technology 
because that is deliver-
ing materials by a specific 
time, but Just in Sequence 
is much more difficult.”  
An example of how the 
Just in Sequence works is 
a bumper that is produced 
in the Cullman plant that 
morning, is transported 
to the Mercedes plant in 
Vance, Alabama in the 
exact sequence needed 
for that particular bumper 
to be installed on the cor-
rect automobile in the 

exact sequence needed 
for it to be installed on the 
automobile on the assem-
bly line at the Vance plant 
that afternoon.  There is a 
huge incentive for REHAU 
to get it done right.  
REHAU is fined $100,000 
by Mercedes if they do 
not meet their Just in 
Sequence timing and the 
production at the Vance 
plant has to be delayed.  
Albert said he would like 
to say they have never had 
to pay the fine, but there 
has been an occasion 

or two where the Just in 
Sequence wasn’t met.

REHAU’s Cullman loca-
tion also produces under-
floor heating systems and 
gasket seals through their 
Industry division but the 
majority of their produc-
tion is for the automobile 
manufacturers.

Thank you REHAU for a 
great educational session 
and industry tour!  Thank 
you also for being a part 
of the Cullman communi-
ty and providing excellent 
employment opportuni-
ties to over a thousand 
employees in our area. 

The 2nd Quarter 
Industry tour will be held 
at Goat Island Brewing 
on June 9th and is 
being sponsored by HH 
Technologies.

If your Industry would 
like to take part in one 
of these quarterly tours, 
or if your company would 
like to sponsor a tour, 
please contact Ben Smith, 
Director of Small Business 
& Workforce Solutions 
at the Cullman Area 
Chamber of Commerce 
at 256-734-0454 or Lisa 
Dickinson, our ABI 
Committee’s Tour Liaison 
at 256-734-5580.

The Cullman Times                   Sunday, April 3, 2016                             Page 4

1st Quarter Industry Tour – Rehau





T h e  C h a m b e r 
o f  C o m m e r c e’s 
Governmental Affairs 
Committee recently 
polled our membership 
for opinions about rais-
ing the minimum wage.  
The non-partisan sur-
vey was sent to gather 
our member’s opinions 
and fulfill the GAC’s 
function to educate our 
community about issues 
that affect us.  While the 
questions were devel-
oped under less than 
stellar research prin-
ciples, we had an over-
whelming response from 
265 people.  Eighty five 
respondents felt this was 
so important that they 
took the time to give 
thoughtful opinions, 
replies and suggestions.  
Most of the respon-
dents’ opinions could be 
grouped into three areas 
and are worth sharing.

Minimum wage is a 
training wage and was 
never meant to be a long 
term sustained pay rate.  
Cullman’s local busi-
nesses use minimum 
wage as a tool for entry 

level employees who are 
transitioning into the 
job market.  The goal is 
not to raise a family on 
a minimum wage salary.  
Many of the respondents 
shared specific details of 
how they hire and prog-
ress good employees 
through initial training 
and give progressive 
raises to retain good 
employees.  The initial 
minimum wage period is 
seen as a “dating” peri-
od to assure the employ-
ee is dependable and 
teachable.  

Develop a Pay for 

Performance plan ver-
sus a “mandatory min-
imum wage hand-out”. 
The most common rec-
ommendation through-
out the survey was 
about paying for per-
formance.  Several busi-
ness owners use aggres-
sive pay increases or 
bonuses every three to 
six months to encour-
age their employees 
to learn new skills and 
see the results of their 
hard work in their pay-
check.  Our local busi-
nesses and employees 
answered that they are 

concerned that increas-
ing the minimum wage 
without having to earn it 
through hard work and 
dedication will crum-
ble the American work 
ethic.  Give a hand up 
not a hand out!

Increasing the min-
imum wage will cause 
all wages to increase 
and only compound the 
problem.  If you have 200 
employees and 10 are 
at minimum wage then 
you will have to raise 
10 employee’s wages. 
Eventually you will also 
have to raise the other 

190 employee’s wages to 
avoid employee dissatis-
faction and wage com-
pression.  With raised 
wages for all employees, 
the cost of producing the 
product will raise and 
inflation will occur.  The 
vicious cycle will contin-
ue.  Many respondents 
encouraged the use of 
our free market enter-
prise which focuses on 
supply and demand.

Discussion of min-
imum wage changes is 
a hotly debated topic.  
Many local business-

es already progress 
their good, dependable 
employees through an 
initial employment peri-
od and offer raises that 
compete with the pro-
posed new mandatory 
rates.  The one bonus is 
that new hires have to 
earn this rate and not 
receive it as a hand out! 

Submitted & written 
by: Governmental Affairs 
Committee Member – Dr. 
Lori McGrath, Cullman 
Regional Medical Center

MiniMuM wage is a training wage

Join us on the fourth Friday 
of the month, April 22, for our 
Community Luncheon, which 
will be held at 
the All Steak 
Restaurant in 
the Banquet 
room from 11:30 
a.m. to 1:00 
p.m. Our guest 
speaker will be 
Sean Michael, 
Director at Walkabout 
Production Group, LLC based 
out of Birmingham, Alabama. 
He has traveled to 30 different 

countries and pursued a vari-
ety of unique experiences. He 
helped start one of the world’s 
first Internet content companies 
and has been named a “Small 
Business Innovator of the Year”. 
Tickets are $15 for Chamber 
Members and $20 for future 
members. Call 256-734-0454 or 
email info@cullmanchamber.
org to reserve your seat. Thank 
you to our 2016 Presenting 
Sponsor Shirley Quattlebaum – 
State Farm and to our Monthly 
Sponsor Katherine Morgan – 
State Farm & Financial Services.
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April Community Luncheon
MONTHLY SPONSOR - KATHERINE MORGAN 

STATE FARM & FINANCIAL SERVICE
PRESENTING SPONSOR - 

SHIRLEY QUATTLEBAUM, STATE FARM

Michael





T h e  C u l l m a n 
Area Chamber of 
Commerce and Chick-
fil-A of Cullman have 
partnered togeth -
er to host Leadercast 
Cullman. Leadercast 
is the world’s largest 
one-day leadership 
conference,  broad-
cast LIVE from Atlanta 
and simulcast to hun-
dreds of locations 
around the world on 
May 6, 2016. This year 
marks the 16th year 
of the annual lead-
ership  conference 
and the first annual 
Leadercast Cullman 
event! 

The theme of this 
y e a r ’ s  c o n f e r e n c e 
is ,  “Architects  of 
Tomorrow,” focusing 
on visionary leaders 
who imagine and build 
a future that is rich in 

innovation, collabora-
tion and full of hope. 
A future where prob-
lems are solved, ques-
tions are answered, 
and confusion gives 
way to clarity. The 
conference will equip 
attendees to create 
their own visionary 
path.  Key speak-
ers – visionaries in 
their own fields – will 
inspire the more than 
400 people who attend 
locally, and the more 
than 100,000 people 
who will attend the 
event live in Atlanta, 
or at hundreds of other 
simulcast locations in 
more than 20 coun-
tries. Some of the key-
note speakers include: 
Kat Cole – Group 
President ,  FOCUS 
Brands, Inc. (includ-
ing Cinnabon®, Moe’s 

Southwest  Gri l l®, 
Auntie Anne’s®, and 
more), Steve Wozniak 
– Co-founder of Apple, 
Inc., Henry Cloud – 
Acclaimed Leadership 
E x p e r t ,  C l i n i c a l 
P s y c h o l o g i s t ,  a n d 
Best-Selling Author, 
Nick Saban – Head 
Football Coach, The 
University of Alabama 
and several more!

The Chamber and 
Chick-fil-A invite you 
and your organization 
to attend Leadercast 
Cullman on May 6, 
2016 at the campus 
of Daystar Church 
in Good Hope. For 
more information and 
to purchase tickets, 
please visit  http://
event.leadercast.com/
location/cullman.

Leadercast Cullman Broadcasting Friday, May 6, 2016
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The 2015-16 Youth 
Leadership Cullman 
County class had their 
eighth session on 
Wednesday, March 9th. 
The session was “State 
Government Day”, 
and the youth traveled 
to Montgomery with 
Leadership Cullman 
County to meet with our 
state representatives and 
witness the legislation in 
action. On the two-hour 
drive from Cullman to 
Montgomery, the youth 

received the opportunity 
to have some one-on-
one time with their adult 
Leadership mentor, ask-
ing in-depth questions 
about the realities of 
working in their field of 
choice. This candid inter-
view process allowed 
each student an honest 
observation and per-
spective about the career 
path he or she may take. 
Once at the Capitol, 
the combined group 
enjoyed a historical tour 

and luncheon where a 
legislative update was 
delivered by Senator Paul 
Bussman (District 4) and 
Representatives Corey 
Harbison (District 12), 
Randall Shedd (District 
11), and Ed Henry 
(District 9). Following 
this, the student lead-
ers enjoyed a tour of the 
State House Chamber led 
by Clay Redden, where 
they conducted a mock 
session and learned how 
a bill becomes a law. 

Thereafter, they took a 
tour of the State House 
Senate where Senator 
Paul Bussman took time 
out of his busy sched-
ule to further discuss 
several facets of legis-
lature and explain what 
actually takes place in 
the Senate. After this, 
the youth were happy to 
meet with their mentors 
once again and compare 
legislative adventures 
on the drive back home 
to Cullman. This month, 

the Youth Leadership 

Cullman County class 

of 2015-16 will gradu-

ate on Tuesday, April 

19th at Belle Vue Hall 

at Stone Bridge Farms. 

Thank you to Presenting 

Sponsor Wallace State 

Community College – 

Future Foundation, and 

to our Breakfast Sponsor 

McGriff Industries, for 

your support and invest-

ment in our youth. 

Youth Leadership Cullman County Holds March Session


